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Every day…



Global growth to improve, led by emerging markets

Source: IMF www.iata.org/economics
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Expected growth varies widely across regions

Source: IMF www.iata.org/economics
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Global city-pair connections exceed 20,000 this year

Source: ICAO, IATA

0.50

1.00

1.50

2.00

2.50

3.00

3.50

0

2000

4000

6000

8000

10000

12000

14000

16000

18000

20000

22000

1995 1997 1999 2001 2003 2005 2007 2009 2011 2013 2015 2017

U
S$

/R
TK

 in
 2

0
1

4
U

S$

N
u

m
b

er
 o

f 
u

n
iq

u
e 

ci
ty

-p
ai

rs

Unique city-pairs and real transport costs

Unique city pairs

Real cost of air transport



Airline jobs forecast to exceed 2.7 million in 2018 

Source: IATA Economics using data from ICAO, ATAG, IATA forecasts
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Rising costs are the biggest challenge

www.iata.org/economics 9Source: IATA, Airline Analyst, Platts
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Producing good returns for investors for a 4th year 



Industry profits to increase modestly in 2018

www.iata.org/economics 11Source: ICAO, IATA
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Regional performance still differs but some convergence

Source: IATA Economics using data from ICAO, The Airline Analyst, IATA forecasts
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Driven largely by N.America (again) plus Europe & Asia

www.iata.org/economics 13Source: ICAO, IATA
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Per passenger (net) profit shows wide regional variation

www.iata.org/economics 14Source: IATA
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20-year air passenger growth is shifting East & South

Source: IATA/Tourism Economics 15www.iata.org/economics



20-year passenger growth outlook (2016-36)

16Source: IATA/Tourism Economics www.iata.org/economics
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Top 10 air passenger markets 2016-36

17www.iata.org/economicsSource: IATA/Tourism Economics



The Americas
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In North America, air transport supports…

19

…7.6million jobs & $791 billion of GDP

Source: ATAG www.iata.org/economics



In Latin America & the Caribbean, air transport supports:

20

…5.2million jobs & $167 billion of GDP

Source: ATAG www.iata.org/economics



Regional (net) profitability – North America  

www.iata.org/economics 21Source: IATA

-8%

-6%

-4%

-2%

0%

2%

4%

6%

8%

10%

12%

-15,0

-10,0

-5,0

0,0

5,0

10,0

15,0

20,0

25,0

2008 2009 2010 2011 2012 2013 2014 2015 2016 2017e 2018f

Net profit (Left axis) Net profit margin (Right axis)

US$bn



Regional (net) profitability – Latin America

www.iata.org/economics 22Source: IATA
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REGIONAL CHALLENGES AND OPPORTUNITIES



PASSENGER RIGHTS

VALUE OF

AVIATION

SAFER 

FUNDS
AVIATION 

ENVIRONMENT

AIRPORTS, SLOTS, 

ATC & FUEL CHARGES

SMARTER 

REGULATION

REGIONAL PRIORITIES

SAFETY & SECURITY INFRASTRUCTURE



INFRASTRUCTURE   PROJECTS

EZELIM

MEX SCL
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 Consumer Protection

 Taxes / Charges

 Slots / Congestion

 Flight Time Limitation

 Non-compliance with

international standards/ 

best practices

 Lack of consultation

 Overlapping jurisdictions

REGULATORY ENVIRONMENT IN LATIN AMERICA



COLOMBIA SPECIFIC OPPORTUNITIES



ECONOMIC ENGINE OF GROWTH



INFRASTRUCTURE PROJECTS

CURRENT

&

FUTURE



WORLD SLOT GUIDELINES AT BOG



COSTOS DE USUARIO: CARTAGENA

TOURIST ARRIVALS



U.S. PRE-CLEARANCE

CURRENT TOTAL: 16

 9 CANADA

 4 CARIBBEAN

 2 IRELAND

 1 UAE

PROPOSED PRE-CLEARANCE:

 Latin America: 5

 Caribbean: 2

 Europe: 11

 Asia: 2



REGULATORY CHALLENGES



IATA’S INCREASED FOOTPRINT IN COLOMBIA



VALUE OF AVIATION TOOLKIT

NEWSLETTERS ECONOMIC BRIEFS ONLINE TOOLS



CAMPAIGN DRIVERS

SEP 28, 2017

ADDITIONAL 2018 
AVIATION DAYS:

• CENTRAL 

AMERICA IN 

SJO

• COLOMBIA IN 

BOG

• MEXICO IN 

MEX



CONNECT. COLLABORATE. COMMUNICATE.

HOW DO WE WORK BETTER TOGETHER?



THANK YOU


